
E X P E R I E N C E

L E A D E R S H I P  

A C H I E V E M E N T S

S K I L L S

Deliver insight-driven analysis of NBC Primetime and Late Night
programs to guide sales and creative partnerships during Upfront
decision making to drive revenue. 
Analyze cross-platform viewership and compile program snapshots for
30+ NBC programs using a variety of syndicated tools. 
Develop Ad Sales Intern project on "How can NBCU position itself in
the Direct to Scale ad space?"
Build interpersonal skills through remote networking across NYC, LA
and other regional NBCU offices using Microsoft Teams.

E D U C A T I O N

R I T I K A
A G R A W A L

(515)-290-9095

RITIKAGRAWAL1710@GMAIL.COM

C O N T A C T

N B C U N I V E R S A L
I N S I G H T S  &  M E A S U R E M E N T  A D  S A L E S  I N T E R N  |
J U N E  2 0  -  A U G  2 0  |  R E M O T E

I O W A  S T A T E  D A I L Y  
A C C O U N T  E X E C U T I V E  &  A U D I E N C E  S P E C I A L I S T  |  
J U N E  1 8  -  C U R R E N T  |  A M E S ,  I O W A  

Plan and execute content marketing strategies to increase ROI for our
clients in  health, real estate, hospitality and retail categories. 
Acquired 3 new businesses for advertising opportunities with the Daily
within  one month of joining. 
Promoted as Student Manager to lead a team for multiple client
engagements. 

A R E N A  P A R T N E R S  
E V E N T  P R O D U C T I O N  &  M A R K E T I N G  I N T E R N  |  
M A Y  1 9  -  A U G  1 9  |  C H I C A G O  

Developed a marketing plan for The Basketball Tournament's
Championship Week, broadcast by ESPN.
Achieved record-breaking attendance  in 2019 with a 75% growth
through radio, print and digital promotional opportunities.
Built value proposition opportunities through events with Puma to
increase awareness in Chicago. 

E D I T O R - I N - C H I E F
C A R D I N A L  E A T S  |  J A N  2 0  -  C U R R E N T  

Lead a team of 25 students to develop a food publication and increased
digital viewership by 90%  since January 2020. 

A D V E R T I S I N G  D I R E C T O R  
T R E N D  |  A U G  1 9  -  D E C  1 9

Led a team of 5 and amplified semester ad revenue by 40%. 

A N A  E D U C A T I O N A L
F O U N D A T I O N
M A D E  2 0 2 0  C O H O R T

W A S H I N G T O N  M E D I A
S C H O L A R S
M E D I A  S C H O L A R  F I N A L I S T  1 9

I O W A  S T A T E  U N I V E R S I T Y
B . A .  A D V E R T I S I N G ,  M A Y  2 1

M I N O R  I N  D A T A  S C I E N C E  &
D E S I G N  S T U D I E S

4 . 0  C O R E  G P A
D E A N ' S  L I S T  H O N O R S

Adobe Premiere Rush

Nielsen N Power

GfK MRI

comScore

WWW.RITIKAAGRAWAL.COM

MS Office 

Digital media

R
A

https://www.ritikaagrawal.com/

